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%ﬁﬁ;' Makeup at Ten: The Sephora
Kids Trend and Its Impact
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I n recent years, a new trend
called “Sephora kids” has
emerged’. Many girls aged eight

to 12 visit beauty stores like Sephora wearing
full makeup”. Some parents even help them
create makeup tutorial® videos, which gain
attention online.

Many people are worried about these
young influencers”. Sephora customers
complain about them running around stores
and leaving products in the wrong place. Skin
doctors argue that children’s skin is naturally
healthy and doesn’t need skincare” products.
Others believe parents should pay more
attention to their children’s behavior. They are
concerned this trend could affect the kids’
physical and mental health.

Despite® the concerns, the Sephora
kids trend has opened up new business
opportunities. More companies are creating
skincare and beauty products specifically for
young children.
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Reading Comprehension
1. According to the article, what do some of these
Sephora kids’ parents think?

(A) They think it's unnecessary for children to
wear makeup at an early age.

(B) They want their children to make their own
beauty products.

(C) They agree with the skin doctors’ opinions.

(D) They support their kids and help them
create makeup tutorial videos.

. What may happen in the future because of the
rise of the Sephora kids?
(A) There will be fewer followers of these
Sephora kids.

(B) Stores that sell young kids’ products will
not let kids in.

(C) More and more products for young kids
may appear on the market.

(D) Skin experts will continue to support
children who are using beauty products.
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